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Item 2.02. Results of Operations and Financial Condition.

On August 10, 2020, Fluent, Inc. issued a press release announcing second quarter 2020 financial results. Additionally, the Company will be virtually
attending the Canaccord Genuity 40th Annual Growth Conference Tuesday, August 11th, through Thursday, August 13th, and will participate in one-on-
one meetings throughout the course of the conference. The Company has made an investor presentation available on the Investor Relations section of its
website at http://investors.fluentco.com/. The press release and investor presentation are furnished as Exhibit 99.1 and Exhibit 99.2, respectively, to this
Current Report on Form 8-K.

The information included herein and in Exhibit 99.1 and Exhibit 99.2 shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act
of 1934 (“Exchange Act”) or otherwise subject to the liabilities of that section, nor shall it be deemed incorporated by reference in any filing under the

Securities Act of 1933 or the Exchange Act, except as expressly set forth by specific reference in such filing.

Item 9.01 Financial Statements and Exhibits.

(d) Exhibits
Exhibit No. Description
99.1 Press release, dated August 10, 2020
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SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned
hereunto duly authorized.

Fluent, Inc.

August 10, 2020 By: /s/ Ryan Schulke
Name: Ryan Schulke
Title: Chief Executive Officer




Exhibit 99.1
Fluent Announces Second Quarter 2020 Financial Results

* Q2 2020 revenue of $71.5 million, up 1% over Q2 2019

* Net income of $0.5 million, or $0.01 per share

* Media margin of $24.8 million, up 8% over Q2 2019 and representing 34.7% of revenue
* Adjusted EBITDA of $9.4 million, representing 13.1% of revenue

* Adjusted net income of $4.2 million, or $0.05 per share

New York, NY — August 10, 2020 — Fluent, Inc. (NASDAQ: FLNT), a leading data-driven performance marketing company, today reported financial
results for the second quarter ended 2020.

Ryan Schulke, Fluent’s Chief Executive Officer, commented, "Our second quarter performance once again demonstrated the strength and
diversification of our platform, as well as the macro benefits of Performance Marketing, which enabled us to meet and exceed our prior business outlook.”

“As we continue to navigate this challenging and uncertain environment, I want to thank all of our employees for their exceptional work under the most

difficult of circumstances and to reiterate that Fluent remains resilient and steadfast in striving to support our colleagues, clients, consumers and
communities.”

Second Quarter Financial Summary

* Q22020 revenue of $71.5 million, up 1% over Q2 2019

» Net income of $0.5 or $0.01 per share, compared to net income of $0.7 million, or $0.01 per share, in Q2 2019
* Media margin of $24.8 million, an increase of 8% over Q1 2019 and representing 34.7% of revenue

* Adjusted EBITDA of $9.4 million, representing 13.1% of revenue

* Adjusted net income of $4.2 million, or $0.05 per share

Media margin, adjusted EBITDA and adjusted net income are non-GAAP financial measures, as defined and reconciled below.

Business Outlook

. Fluent currently sees Q3 2020 returning to more normalized seasonal patterns, without a recurrence of the factors that affected its Q3 2019 results.

Media & Entertainment remains the Company’s fastest growing vertical, underpinned by direct relationships in the
Streaming Services and Mobile Gaming categories.

Q2 2020 revenue from engaging consumers in international markets, primarily the UK, more than doubled as compared
with Q2 2019, and represented more than 5% of total company revenue in the quarter.

. The Company has adapted well to a work-from-home environment, and, notwithstanding the extraordinary challenges imposed by the global
pandemic, the Company’s business and operations have remained on solid footing.




Conference Call

Fluent, Inc. will host a conference call on Monday, August 10, 2020 at 4:30 PM ET to discuss its 2020 second quarter financial results. To listen to the
conference call on your telephone, please dial (888) 339-0797 for domestic callers, or (412) 317-5248 for international callers. To access the live audio
webcast, visit the Fluent website at investors.fluentco.com. Please login at least 15 minutes prior to the start of the call to ensure adequate time for any
downloads that may be required. Following completion of the earnings call, a recorded replay of the webcast will be available for those unable to
participate. To listen to the telephone replay, please dial (877) 344-7529 or (412) 317-0088 with the replay passcode 10147081. The replay will also be
available for one week on the Fluent website at investors.fluentco.com.

About Fluent, Inc.

Fluent (NASDAQ: FLNT) is a leading performance marketing company with expertise in creating meaningful connections between consumers and
brands. Leveraging our proprietary first-party database of opted-in consumer profiles, Fluent drives intelligent growth strategies that deliver superior
outcomes. Founded in 2010, the company is headquartered in New York City. For more information, visit www.fluentco.com.

Safe Harbor Statement Under the Private Securities Litigation Reform Act of 1995

The matters contained in this press release may be considered to be “forward-looking statements” within the meaning of the Securities Act of 1933 and
the Securities Exchange Act of 1934. Those statements include statements regarding the intent, belief or current expectations or anticipations of Fluent
and members of our management team. Factors currently known to management that could cause actual results to differ materially from those in forward-
looking statements include the following: compliance with a significant number of governmental laws and regulations, including those laws and
regulations regarding privacy and data; failure to safeguard the personal information and other data contained in our database; unfavorable global
economic conditions, including as a result of health and safety concerns around the ongoing COVID-19 pandemic; failure to compete effectively against
other online marketing and advertising companies; dependence on third-party publishers, internet search providers and social media platforms for a
significant portion of visitors to our websites; dependence on our key personnel; dependence on emails, text messages and telephone calls, among other
channels, to reach users for marketing purposes; competition we face for web traffic; ability to compete and manage media costs in an industry
characterized by rapidly-changing internet media and advertising technology, evolving industry standards, regulatory uncertainty, and changing user and
client demands; liability related to actions of third-party publishers; limitations on our or our third-party publishers’ ability to collect and use data derived
from user activities; ability to remain competitive with the shift of online interactions from computers to mobile devices; dependence on third-party
service providers; management of the growth of our operations, including the integration of the AdParlor and Winopoly businesses and other acquired
business units or personnel; management of unfavorable publicity and negative public perception about our industry; failure to meet our clients’
performance metrics or changing needs; risks associated with the expansion of our international operations; failure to detect click-through or other fraud
on advertisements; achievement of some or all of the benefits that we expect to achieve as a stand-alone company; failure to adequately protect
intellectual property rights or allegations of infringement of intellectual property rights; compliance with the covenants of our credit agreement; and the
potential for failures in our internal control over financial reporting. These and additional factors to be considered are set forth under “Risk Factors” in our
Annual Report on Form 10-K for the fiscal year ended December 31, 2019 and in our other filings with the Securities and Exchange Commission. Fluent
undertakes no obligation to update or revise forward-looking statements to reflect changed assumptions, the occurrence of unanticipated events or changes
to future operating results or expectations.




FLUENT, INC.
CONSOLIDATED BALANCE SHEETS
(Amounts in thousands, except share and per share data)
(unaudited)

ASSETS:

Cash and cash equivalents

Accounts receivable, net of allowance for doubtful accounts of $309 and $1,967, respectively

Prepaid expenses and other current assets
Total current assets

Restricted cash

Property and equipment, net

Operating lease right-of-use assets

Intangible assets, net

Goodwill

Other non-current assets

Total assets
LIABILITIES AND SHAREHOLDERS' EQUITY:
Accounts payable
Accrued expenses and other current liabilities
Deferred revenue
Current portion of long-term debt
Current portion of operating lease liability
Total current liabilities
Long-term debt, net
Operating lease liability
Other non-current liabilities
Total liabilities
Contingencies
Shareholders' equity:
Preferred stock — $0.0001 par value, 10,000,000 Shares authorized; Shares outstanding — 0 shares for both
periods
Common stock — $0.0005 par value, 200,000,000 Shares authorized; Shares issued — 79,908,985 and
78,642,078, respectively; and Shares outstanding — 76,292,587 and 75,873,679, respectively
Treasury stock, at cost — 3,616,398 and 2,768,399 shares, respectively
Additional paid-in capital
Accumulated deficit
Total shareholders' equity

Total liabilities and shareholders’' equity

December 31,

June 30, 2020 2019
20,218 $ 18,679
55,304 60,915

1,996 1,921
77,518 81,515
1,480 1,480
2,566 2,863
9,063 9,865
51,094 55,603
165,088 164,774
1,592 993
308,401 $ 317,093
11,601 $ 21,574
21,027 20,358
2,468 1,140
9,677 6,873
2,279 2,282
47,052 52,227
38,115 44,098
8,176 9,056
1,243 775
94,586 106,156
40 39
(9,930) (8,184)
409,961 406,198
(186,256) (187,116)
213,815 210,937
308,401 $ 317,093




Revenue

Costs and expenses:
Cost of revenue (exclusive of depreciation and amortization)
Sales and marketing (1)
Product development (1)
General and administrative (1)
Depreciation and amortization

Goodwill impairment

Total costs and expenses

Income from operations
Interest expense, net

Income before income taxes
Income tax benefit

Net income

Basic and diluted income per share:
Basic
Diluted

Weighted average number of shares outstanding:
Basic
Diluted

(1) Amounts include share-based compensation expense as follows:

Sales and marketing
Product development
General and administrative

Share-based compensation

FLUENT, INC.
CONSOLIDATED STATEMENTS OF OPERATIONS
(Amounts in thousands, except share and per share data)

(unaudited)

Three Months Ended June 30,

Six Months Ended June 30,

2020 2019 2020 2019

$ 71,509 $ 70,560 $ 150,443 $ 137,121
49,007 49,133 105,631 93,962

2,888 3,058 5,718 6,492

3,115 2,287 5,846 4,445

10,044 10,294 21,120 20,329

3,853 3,306 7,586 6,623

817 — 817 —

69,724 68,078 146,718 131,851

1,785 2,482 3,725 5,270
(1,333) (1,767) (2,865) (3,545)

452 715 860 1,725

— — — 35.0

452 715 860 1,760

$ 001 $ 0.01 $ 001 $ 0.02
$ 001 $ 001 $ 001 $ 0.02
78,510,383 79,388,383 78,557,331 79,297,599
78,666,776 81,132,304 78,905,792 80,443,530

$ 269 $ 160 $ 487 $ 529
286 277 523 522

726 2,517 2,668 4,178

$ 1,281 $ 2,954 $ 3,678 $ 5,229




FLUENT, INC.
CONSOLIDATED STATEMENTS OF CASH FLOWS
(Amounts in thousands)
(unaudited)

CASH FLOWS FROM OPERATING ACTIVITIES:
Net income

Adjustments to reconcile net income to net cash provided by operating activities:

Depreciation and amortization
Non-cash interest expense
Share-based compensation expense
Goodwill impairment
Non-cash accrued compensation expenses for Put/Call Consideration
Provision for bad debt
Changes in assets and liabilities, net of business acquisition:
Accounts receivable
Prepaid expenses and other current assets
Other non-current assets
Operating lease assets and liabilities, net
Accounts payable
Accrued expenses and other current liabilities
Deferred revenue
Other
Net cash provided by operating activities
CASH FLOWS FROM INVESTING ACTIVITIES:
Business acquisition, net of cash acquired
Acquisition of property and equipment
Capitalized costs included in intangible assets
Net cash used in investing activities
CASH FLOWS FROM FINANCING ACTIVITIES:
Repayments of long-term debt
Taxes paid related to net share settlement of vesting of restricted stock units
Repurchase of treasury stock
Net cash used in financing activities
Net increase in cash, cash equivalents and restricted cash
Cash, cash equivalents and restricted cash at beginning of period

Cash, cash equivalents and restricted cash at end of period

Six Months Ended June 30,

2020 2019
860 $ 1,760
7,586 6,623
694 648
3,678 5,229
817 —
530 —
131 189
5,513 2,758
(75) (522)
(599) 1)
(81) 1,560
(9,973) (1,551)
(515) (3,762)
1,328 202
(62) —
9,832 13,113
(1,426) —
(37) (1,894)
(1,211) (978)
(2,674) (2,872)
(3,873) (3,095)
(446) (3,079)
(1,300) —
(5,619) (6,174)
1,539 4,067
20,159 19,249
21,698 $ 23,316




Definitions, Reconciliations and Uses of Non-GAAP Financial Measures
The following non-GAAP measures are used in this release:

Media margin is defined as revenue minus cost of revenue (exclusive of depreciation and amortization) attributable to variable costs paid for media
and related expenses. Media margin is also presented as percentage of revenue.

Adjusted EBITDA is defined as net income excluding (1) income taxes, (2) interest expense, net, (3) depreciation and amortization, (4) goodwill
impairment, (5) accrued compensation expense for Put/Call Consideration, (6) share-based compensation expense, (7) acquisition-related costs, (8)
restructuring and certain severance costs, (9) certain litigation and other related costs, and (10) one-time items.

Adjusted net income is defined as net income excluding (1) goodwill impairment, (2) accrued compensation expense for Put/Call Consideration, (3)
share-based compensation expense, (4) acquisition-related costs, (5) restructuring and certain severance costs, (6) certain litigation and other related

costs, and (7) one-time items. Adjusted net income is also presented on a per share (basic and diluted) basis.

Below is a reconciliation of media margin from net income, which we believe is the most directly comparable GAAP measure.

Three Months Ended June 30, Six Months Ended June 30,
2020 2019 2020 2019

Net income $ 452  $ 715 $ 860 $ 1,760
Income tax benefit — — — (35)
Interest expense, net 1,333 1,767 2,865 3,545
Goodwill impairment 817 — 817 —
Depreciation and amortization 3,853 3,306 7,586 6,623
General and administrative 10,044 10,294 21,120 20,329
Product development 3,115 2,287 5,846 4,445
Sales and marketing 2,888 3,058 5,718 6,492
Non-media cost of revenue (1) 2,312 1,475 3,915 2,836
Media margin $ 24,814  $ 22,902 % 48,727  $ 45,995
Revenue $ 71,509 $ 70,560 $ 150,443  $ 137,121
Media margin % of revenue 34.7% 32.5% 32.4% 33.5%

(1) Represents the portion of cost of revenue (exclusive of depreciation and amortization) not attributable to variable costs paid for media and related
expenses.

Below is a reconciliation of adjusted EBITDA from net income, which we believe is the most directly comparable GAAP measure.

Three Months Ended June 30, Six Months Ended June 30,
2020 2019 2020 2019
Net income $ 452  $ 715 % 860 $ 1,760
Income tax benefit — — — (35)
Interest expense, net 1,333 1,767 2,865 3,545
Depreciation and amortization 3,853 3,306 7,586 6,623
Goodwill impairment 817 — 817 —
Accrued compensation expense for Put/Call Consideration 530 — 530 —
Share-based compensation expense 1,281 2,954 3,678 5,229
Acquisition-related costs 15 448 62 448
Restructuring and certain severance costs — 250 — 360
Certain litigation and other related costs 1,115 227 2,022 716
One-time items = — — 168

Adjusted EBITDA $ 9,396 $ 9,667 $ 18,420 $ 18,814




Below is a reconciliation of adjusted net income and adjusted net income per share from net income, which we believe is the most directly comparable
GAAP measure.

Three Months Ended June 30, Six Months Ended June 30,
(In thousands, except share data) 2020 2019 2020 2019
Net income $ 452 $ 715 $ 860 $ 1,760
Goodwill impairment 817 — 817 —
Accrued compensation expense for Put/Call Consideration 530 — 530 —
Share-based compensation expense 1,281 2,954 3,678 5,229
Acquisition-related costs 15 448 62 448
Restructuring and certain severance costs — 250 — 360
Certain litigation and other related costs 1,115 227 2,022 716
One-time items — — — 168
Adjusted net income $ 4210 $ 4,594 $ 7,969 $ 8,681
Adjusted net income per share:
Basic $ 005 $ 0.06 $ 010 $ 0.11
Diluted $ 0.05 § 0.06 $ 010 $ 0.11
Weighted average number of shares outstanding:
Basic 78,510,383 79,388,383 78,557,331 79,297,599
Diluted 78,666,776 81,132,304 78,905,792 80,443,530

We present media margin, adjusted EBITDA, adjusted net income and adjusted net income per share as supplemental measures of our financial and
operating performance because we believe they provide useful information to investors. More specifically:

Media margin, as defined above, is a measure of the efficiency of the Company’s operating model. We use media margin and the related measure
of media margin as a percentage of revenue as primary metrics to measure the financial return on our media and related costs, specifically to
measure the degree by which the revenue generated from our digital marketing services exceeds the cost to attract the consumers to whom offers
are made through our services. Media margin is used extensively by our management to manage our operating performance, including evaluating
operational performance against budgeted media margin and understanding the efficiency of our media and related expenditures. We also use
media margin for performance evaluations and compensation decisions regarding certain personnel.

Adjusted EBITDA, as defined above, is another primary metric by which we evaluate the operating performance of our business, on which
certain operating expenditures and internal budgets are based and by which, in addition to media margin and other factors, our senior
management is compensated. The first three adjustments represent the conventional definition of EBITDA, and the remaining adjustments are
items recognized and recorded under GAAP in particular periods but might be viewed as not necessarily coinciding with the underlying business
operations for the periods in which they are so recognized and recorded. These adjustments include certain severance costs associated with
department-specific reorganizations and certain litigation and other related costs associated with legal matters outside the ordinary course of
business. Items are considered one-time in nature if they are non-recurring, infrequent or unusual and have not occurred in the past two years or
are not expected to recur in the next two years, in accordance with SEC rules. Adjusted EBITDA for the six months ended June 30,

2019 excluded as one-time items $0.2 million of costs associated with the move of our corporate headquarters. There were no other adjustments
for one-time items in the current period presented.

Adjusted net income, as defined above, and the related measure of adjusted net income per share exclude certain items that are recognized and
recorded under GAAP in particular periods but might be viewed as not necessarily coinciding with the underlying business operations for the
periods in which they are so recognized and recorded. Adjusted net income for the six months ended June 30, 2019 excluded as one-time items
$0.2 million of costs associated with the move of our corporate headquarters. There were no other adjustments for one-time items in the current
period presented. We believe adjusted net income affords investors a different view of the overall financial performance of the Company than
adjusted EBITDA and the GAAP measure of net income.

Media margin, adjusted EBITDA, adjusted net income and adjusted net income per share are not intended to be performance measures that should be
regarded as an alternative to, or more meaningful than, net income as indicators of operating performance. None of these metrics are presented as measures
of liquidity. The way we measure media margin, adjusted EBITDA and adjusted net income may not be comparable to similarly titled measures presented
by other companies and may not be identical to corresponding measures used in our various agreements.




Contact Information:

Investor Relations

Fluent, Inc.

(917) 310-2070
InvestorRelations@fluentco.com
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Forward-Looking Statements Safe Harbor

This presentation containg “forwand-looking statb 18" within the ing of the Privale Securties Lbigation Reform Actof 1905, as amended These forwarddocking statements speak
only as ofthe date hereof and are based on the Company's current plans and expeciations. Whie we believe these expectations, assumptions, estimates and prejections are reasonabls,
such farwamd-looking statements are only prediclions and invelve a number of known and unknown uncertainties and risks, many of which ane beyond the Company’s control Factors
currently known to managemant that could cause actual results to differ materially fromthosein forwanrd-looking statements includes the folowing: complance with a significant number of
governmental laws and regulations, including those laws and regulations regarding privacy and data, failure to safeguard the personalinformation and other dala contained in our
dalabase; unfavorable global economic condiions, including 83 a resull of heath and safely concerns sroundine ongoing COVID-19 pandemic; fadure to compete effectively saganst olher
onine marketing and advertising companies; depandence on third-party publshers, infernet search providers and social media platforms for & significant portion of visitors to our websites;
dépendence on our key personnel dependence on emails, lext messages and lelephone calls, among other channéls, 1o reach wsers for markeling purposes. competibon we face Tor web
trafiic; abdity to compete and manape media cOS1s in an indusiry characierized by rapdly.changing inermst meda and sdvertsing lechnology, evolving industry standards, reguisiory
uncertainty, and changing user and chent demands; Babity related to actions of third-party publishers: imiations on our or our third-party publshers’ abilty 1o colact and use data derived
fromuser activities, abilty fo remain competitive with the shift of oniine interactions from computers fo mobie devices; dependence on third-party service providers; management of the
growth of cur operations, inchsding the integration of the AdParior and Winopoly businesses and other acguired business units or personnel, management of unfaverable publcity and
negative public perceplion about our industry, falure to meet our clients’ performance matrics or changing needs. risks assocated wih the expansion of our international operations; falure
to detect cick-through or other fraud on advertsements: achievement of some or all of the benefiis ihat we expectto achieve as a stand-akne company; falure io adequalely protect
infefectual property rights, or alegations of infringement ofinteflectual property rights, compliance with the covenants of cur credit agreement; and the potential for failures in our internal
control gver financial reporting, These and addéional factors o be considered are set forth under “Risk Factors” in our Annual Repart on Form 10-K for the fscal year ended December 31,
2019 and in our other flings. with the Securites and Exchange Commission. “ou are cauboned not to place undee refiance on forwand-ooking statements when evaluating the information
presenied herein, and the Company undertakes no cbigation 1o update of revise forwamd-looking statements to refiect changed assumptions, the occurrence of unanticipated events or
changes to future operating results or expeciations.

Non-GAAP Financial Measures

This presentation containg “non-GAAP financal measures,” which are adusted financial measures that are not calculated and preésented in accordance with generally accepted accounting
principles in the Uniles States, or “GAAP *We present non-GAAP measures, such as Media Margin, Adusted EBITDA and ratios based on these financialmeasures, herein as
suppiemental measures of our fnancial and operating performance because our m-gemml bedeves that such information provides use ful nformation to Bvestors meurwm
performance. Non-GA4P financal measures do not have any standardized meaning and are, therefore, unlicely to be comparable to simiar r pr 12d by other c
presentation of non-GAAP financial measures s not infended 1o be a substitute for, and should net be considered in isolation from, the financial measures reporiedin lmrdlrlmwﬂl
GAAP, For reconciliations of the non-GAAP financial méasures used in this presentation 1o the most comparable GAAP measures, pleass se¢ the Appendic lo thes presentalion
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Company Snapshot

COMPANY BACKGROUND FINANCIAL IMPACT

2010 Founded in NYC f 14.7% Revenue CAGR!

Clients across multiple " &
S00+ e P 4 19.1% wediamargin® cAcr®
Offices in NYC, Toronto . Media spend
4 South Florida & Kansas $1 B’ I = ftodate
City
Daily registrations on
~200  TotalEmpioyees 900k LETee
properties

(1) 3.5 years from 2016 through LT 830720
FLU EN T (2) Non-GAAF measure defined as ravenue minus costof revenue (exciusive of deprecation and amortization)) attributabie to varabile
costs paid for media & refated expenses. Reconcied in Appendit hereto




Industry Leader in Data-Driven
Digital Marketing Services

Connecting consumers & advertisers via the Fluent platform

OWMNED & OPERATED
MEDIA PROPERTIES

Attract & engage consumers through
our O&0 media properties

Efficient customer acquisition for clients
« Pay-for-performance model

« High-value, incremental audiences o CPA CPL. CPE. CP3

+ Advertisers’ MVCs (most valuable customers) = Aligns client & Fluent objectives
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Sample Consumer Experience
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Large & Growing Market Opportunity

Digital Ad Spending 2020-24 Revenue by pricing model Fluent's Business
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Strategic Growth Pillars

Media

Footprint

_»n Performance 3 Proprietary
. Marketplace + Publisher & media platform == lechnology Platform
partnerships
+ 30M active and authenticated * Mobile web & app supply + Consumer insights
consumers/manth « International expansion * Data science
= 200+ clients * Proprietary analytics and
+ 1.2M billable actions daily technology stack
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Revenue Profile
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Media Margin(*)
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Balance Sheet Summary

(as of 6/30/20)
T e o]
Cash 520.2 Current Liabilities excl, Delxt 5374
Other Current Assets 574 Current Portion LT Debt! 9.7
PPEE 286 Long-Term Debt, Net? a8
Goodwill & Intangibles 216.2 Other Long-Term Liabilities 9.4
Other Long-Term Assets 121 Sharehalders’ Equity 2138

T i & St oy

- A

Includes §1 250 portion of Mot Payable dus on 701720 0 conmictan with ADPared Boduaaion and 5840 curtent pomion of Relnanced Term Loan dus 2023
Includes 51 20 poian of Nobe Payable doe on 771721 (s unamoned dectur of 50 05W) n cormection with AdParior aoquisiten and 536 G0 long-Derm panion Refinanted
Ty Loan doe 2023 (less unarnortzed discount of 5316 Note Payable 5 nor-ntenes! beanng. Refinanced Term Loan bears inberest at L+7.00%

11




= FLUENT

LEADING DIGITAL
PERFORMANCE

MARKETPLACE

MASSIVE MARKET
OPPORTUNITY

COMPETITIVE
ADVANTAGES

LEVERAGEABLE
BUSINESS MODEL

STRONG FINANCIAL

PROFILE

)

)

Investment Highlights

30 Mil. actwve and authenticated consumers/manth
500+ advertiser clients

§135 Bil. US digital ad spend
Accelerating shift to digital and pefarmance
CMO need for measurable ROl on spendsp demand for true “performance” marketing

Expansive reach with omnichannel marketing permissions
Large, proprietary database — 1st-party user insights and preferences, from 900k daily registrations
Proprietary analytics, ad senang and direct marketing technologies

Scalabla platform ™ enables expansion into new markets and client verticals
High incremental margins — leverageable operating base

3.5-year CAGRs " of 14.7% revenue, 19.1% media margin@
Robust conversion of Ad). EBITDA to cash flow from operations
Solid balance sheet

(1] 3.5 yaen from 2018 throughL TRA30720,
(2] Non-GAAP messure defined 83 revenue minw oot of revenus |endhaive of depeeciation and amortication) attribulable 1o varisbe oosts paid for 12
media & relabed

Reoonaled nA hereis
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Non-GAAP Financial Measures

‘We presentnon-GAAP measures, such as Media Margin, Adjusted EBITDA and ratios based onthese inancial measures, herein as supplemental measures of
our financial and operating performance becauss our managament believes thatsuch information provides useful information to investors about our oparating
pedarmance

Media margin, defined as revenue minus costolrevenue (exclusive of depreciation and amortization) atiributable tovanable costs paidfor media and related
expenses, is ameasure ol the efficiency of the Company’s operating model We use media margin andthe related measwe of media margin as a percentage of
revenue as primary mefrics to measure the financial retum on our media and related cosis, specificallyto measure the degree by which the revenue generated
from our digital marketing sendces exceads the costio attract the consumersto whom offers are mada through our serdces. Media margin is used extensively
by our managementto manage our operating performance, including evaluating operaional pedormance against budgeted media margin and understanding
the efficiency of our media andrelaled expenditures, We also use media marginfor performance evaluations and compensation decisions regarding centain
personnel

Adiusted EBITDA, defined as nelincome (1055), excluding (1) income taxes, (2) interest expense, net. (3) depreciation and amortization, (4)non-cashlosson
amendment of warrants, (5) write-off of long-lived assets. goodwillimpairment, (6) accrued compensation expense for Put'Call Consideration, (7) share-based
compensaion expense, (8) acquisition-related costs (9) restructuring and certain severance costs, (10) certain litigation and other related costs, and(11) one-
fime tems, is another primary metric by which we evaluate the operating performance of our business, on which cerain operating expenditures andintemal
budgels are based and by which, in additionto media margin and other factors, our senior managementis compensated The first three adjustmenisrepresant
the conventional definition of EBITDA, and the remaining adjustments are ilems recognized and recorded under GAAP in particular periods but might baviewed
as nol necessariy coinciding with the underlying business operationsfor the periods inwhich they are 50 recognized and recorded. These adjustments include
ceriain severance costs associaled with deparimeni-spedficreorganizations and ceriain litigation and other relaled costs assodated with legal matiers outside
the ordinary course of business lems are considerad one-time in nature itthey are non-recurring, infrequent or unusual and have notoocurmed in the pasttwo
years or are nol expacled to recurin the next two years, in accordance with SEC rules.

Media margin and adjusted EBITDA are not intendedto be perdormance measuresthat should be regarded as allematives to, or more meaningful than, net
(loss)income from continuing operations as indicators of operating pedormance. Neither of these metrics are presented as measures ofliguidity. The way we
measure medamargn and adjusted EBITDA may nol be comparable to similary tiled measuras presanted by other companies and maynot be identical to
comesponding measures usedin ourvanous agreements.
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Media Margin Reconciliation

|5 in miliions) | 2018
Reconcilisticn of et (loss)
Incams from continusng ol a ol i Fr al az ay o ¥ o a a1 o4 e al a2
‘operations to media mangin:

; r
::::;q 'mm_'w“;"“ [(35.837) (S8.278) (SW0.781) (3ZBIT) (S31.708) (5.558) 2845 B482  SIAM43 S350 SI045 SIS [B4403) 5550 (BLT4T) | BB MW
Income taaes - - - B = - - - “ L] 3% - - 108 T =
Mos-zadk s &8 Bmesdmant - . = . " A = 0 > v T = z B . » R
s 1,008 1,008
Intmrast sogense, nat 220 2445 2429 2,565 2883 2354 1,533 1882 1,525 g1 17T 1.787 178 1028 L 1,522 1,233
Epr-oif tranascton coals . . . = . T.708 . . & 7.708 . . . . . al -
Vol-aly afkohiradiamm, || g o : : 5 el - : > 1817 1497 - = 280 s azs i B17

Gontwil smpasent
Dapemciation and amorzation 3208 324 3297 2Ame 13,088 32M 3 L 314 W AMT 3.8 382 1818 13540 ama A

General and administrative 1280 13531 18352 11455 55,084 0058 8554 BITS 10,520 0007 D04 10254 TADAR TAEET 430005 19070 10044

Prodiest daveiopment v 812 -2 Bar i ™ 1,880 1,78 237 L% S8 2040 1.570 B.oas ] | 3113
Sales and markebng 3.0 3,053 L 2.5 19873 32 3,100 1540 AT 13081 144 1058 am? 2338 11,545 il e 2888
Nom-media costof revenos im T08 100 ) 15m1| 84 B14 1,010 e 3473 1.1 1.475 1.1 2182 8,141 1,800 M2
Wedia margin S15.216  S15.638  SUA2E2 §1T00  SEAETY S1BM) $21.932 S25B01  SES.0ET 552130 53090 52207 11007 S26IBR SM 3 S513 S
Raveres 40 8031 SaSa2 84803 211890 | 24585  SAGME  M0838 OB 220280 A% TOSMD  GABAZ  BOOMY  ZEiME4 | TEOM MAE

incia mamgin % of mvenve A005% 8% AN MY R2.9% | 5% Wos BE% WAk WEN  MTH 25 No% n¥s 2% 0% MR

1} Awpresents the poron of oost of evenue (ecciusive of deprecanon and amorizahon) not atinbutabie 1o vanabls costs pax for meda and relaied expenses.
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Media Margin Reconciliation (cont’d)
"

Reconciliation of nel [loss) income from continuing

oirs b mabda Tl a1 a2 a3 =11 FY

Het (loss) reported by IDVCogint (38.772) [37.184) 159, 72a) [35.388) [329.088)
e {loss) income from discontinued operationy! Z.B5E) 2233 (12,4804 [3L.85T) L1e.8esh
Net (los3} income from continuing operations (53,817) [59,40T) $2,736 181,739 [$12,218)
Income taxes [3.538) (3.503) [, &83) 12.531) (14.063)
tMgn-cash loss on amendmant of warents 287 aTe - 224 1487
Inteeest expanie, met 1828 1,858 1879 2,032 7.503
Depreciation and amariization 1.534 2,847 3320 3,323 12.024
General and administraties expenses 10,051 15287 5,388 10,884 41,388
Produd development a2 aa0 450 gaz 2404
Sales and mareting experses 2381 2187 2788 3282 10,847
MHon-media cost of revenue™ 48T 523 1012 500 2831
Madia mangin §10,853 §11,437 §13,118 $16,796 §42 205
Revenug .39 40018 =0 =114 182014
Media mangin % of nevenue 28 3% Z28.0% Z57TH 3.0% 28.0%

- FLU ENT (1) Represents the portion of ned {icas) income reported by |DU Cogint attributabie o the bosiness operations. dscontinued in connection with the Fed Violst Spin-off
! (Z) Represents tha portion of cost of revence jexclusive of depreciation and amortzation) mot attributables to variabie costs paid for media and related expenses




Adjusted EBITDA Reconciliation

Reconciliation of net (loss) income
from continuing operations o adjustsd O (=] al o F¥ [=}] a2 al ol FY o a2 al ol FyY o o

Kt (loaa) moome (38.B3X) (38,270} (310781} [82.BIT) (531.708) (35558 S2845 B2 §1843 33052 51,045 T15 {34483 555 [(3.T4T) 05 452
Insome Lanes - - - - - - - - L] & - = e} T4 - -

T LS 2428 2 585 B85 2184 1,531 1.582 1,925 B34 1,778 1.787 178 1,038 -4 s 152 1313

"
a1

|Figreat Expanse net

Cepresaten and ammonaaien 3205 32M 0 32T 333 13085 3331 333 335 3083 130T AT 3308 32 36T 1 aTH 3468
Moncach nsE on amendmant ol warants = = - 1,008 1,008 = = - s = s - - - - . =
m{““"‘“" g, Gooduil 188 . 3 2 1mE . . . 157 18w - - M M5 A . a7
Astrobd SompEhaaton expense for R N _ . i N _ ~ i . i R ~ ~ n - 50
Put/Call comsdieration

Share-based sompemstion Expeese BES B0 0508 SMMF 31025 AmGE 2804 2553  ZEM  WSE 2795 Z§S TR0 23T WM 239 136
Aoquistionreiated noats : LI 1TSS 4B 143 P BT T T s . o . Lt an a 15
;"::‘m“"""‘ ERNICE 85 505 &5 s M7 2xm mE - . 2881 w2 - 1.558 1588 - -
Cortar itgaton and strer related soats ‘ . 1w ma o - . . s 42 2T WS 10 2138 T 1118
Ot s . . - N . . - - . . 148 . - 17 185 . -
Adjusted EBITDA 6740 STA46  STMT SA0.EM  $32537 59600 $40.938 $12.408 S00.090 S4405  S5.047 SAGET 54041 $11527 SMAEM  SAA4T 53386
Rgverug 25,154 5030 M0 M 1850 SR0SS MA238 MM TR 2020 AN TOAM0 M2 BODNT 20884 M T ae
Adpusied EBTTDA % of revence M 0% AN 1ES% 154N | TN 1Dh RN 15TR 1A% % AT ATHR 4R 123% || e 1k

1) Adpzsind EBITDA for 01 2018 axciuded as one-tima dems 5.2 millon of costs asscoabed with the move of our corporate headgaarens
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Fluent, Inc. —Investor Relations
www.investors fluentco.com
InvestorRelations@fluentco.com
(817) 310-2070



